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OVERVIEW
What is echo?
echo is a platform on which celebrities, social media stars, public figures, brands, other
“influencers” and anyone else can “crowdsource” content (like original photos,
designs, sketches, product ideas and other content) from other users. We have a free
mobile app for download at the App Store. Our website is https://www.echothat.com.
What is “crowdsourcing”?
People use the term “crowdsource” differently in different contexts. Here,
“crowdsourcing” means a celebrity, social media star, public figure, brand, influencer
or other user collaborates with a crowd for a particular purpose. Creating, nurturing
and leveraging your “personal brand” requires an awareness of how you are perceived
and understood, and with what or whom you are associated, by others who know about
you. These “others,” and your ability to connect, engage and collaborate with them,
provide the opportunity for crowdsourcing on echo.
I am an influencer. Who is my “crowd”?
Your crowd consists of others who know or “get” you and/or follow you on existing
social media platforms. They may be open to collaborating with you for a particular
purpose that resonates with you (e.g., sharing photos around an event or feeling or
creating a new line of clothing or makeup). Your crowd may expand, shrink or morph
depending on the purpose or guidelines of the campaign you publish on echo.
I am an influencer. Why should I use echo?
We thought you’d never ask!
echo gives you a research and development (“R&D”) department at your fingertips. If
you have fans, followers or people who just plain love you, you have a crowd. But you
may not have really collaborated with them for a purpose…yet.

Use echo to find your crowd, engage and collaborate with them for a campaign, and
explore, do or build awesome things with them that are exciting to you. echo is where
you can build your brand with the help of a huge asset – your crowd!
I have 100 followers on Instagram, so maybe I am not an influencer. But, I still
think I am dope (and my Mom tells me I am and she don’t lie). Why should I use
echo?
We knew you would ask!
If you are talented and are open to collaborating with others, use echo to discover
campaigns that present exciting opportunities, connect with other talented people, get
discovered, explore, do and build awesome things with people who excite you, and
maybe even make some money or win other rewards. And, just because you are not
(yet) an influencer does not mean that you can’t create a campaign on echo—anyone
can create a campaign on echo!
echo is where you can be (or discover) the exciting you, and that’s why we think you’ll
love it here.
What’s the catch?
Our marketing team told us to say, “Nothing!” But, creating a new marketplace is all
about transparency and trust, so here it goes….
If you become a member of echo, you’re doing something really new and really
different where the rules of engagement are not as ingrained as they would be on, say, a
social media platform like Instagram. Forward-thinking companies and brands have
been crowdsourcing marketing content and product innovation for years with the help
of agencies, but no one has empowered individuals—you!—to innovate and leverage
crowds in the same way. So, if you join echo, you are trailblazing a new path with us,
and that’s the catch. We think that’s exciting, but you should come to your own
conclusions. echo as a product and service should make sense for you, just like
anything else worth keeping in your life (like that t-shirt from 1997…we get it…but
come on man…it’s time…).
Why haven’t you taken my credit card information yet?
Because echo is free. We are going to roll out some “trill” features that all members
can purchase on an a la carte basis through our app, but echo will always be free for
everyone to use without these additional features. If you have ideas about potential
features or services that you would value, please contact us at “info@echothat.com.”
Or wait, maybe we should create a campaign on echo for that….
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Are there different types of accounts on echo—campaign creators, on the one hand,
and content creators, on the other hand?
No. Everyone can create campaigns, join campaigns and contribute content to others’
campaigns on echo.
Is this where I can ask a question?
No. If you’d like to ask a question or make a comment regarding your experience with
echo, please contact us at “info@echothat.com.”
Are there any rules for using echo?
echo is a crowdsourcing marketplace. In any marketplace, trust and transparency are
paramount. As described elsewhere in these FAQs, we expect our members to abide
by our “Code of Conduct and Community Guidelines.” Our Code of Conduct and
Community Guidelines are intended to bolster a marketplace of trust and transparency,
keep people honest and identify “bad actors” and “bad conduct.” We expect all
members of echo to abide by our Code of Conduct and Community Guidelines in using
our app.
Although we encourage the open exchange of content and thoughts, we will not allow
profanity, bullying or other inappropriate conduct on echo. Campaigns or posts that
are inappropriate will be removed from echo, and members that repeatedly create or
post inappropriate campaigns or content will not be able to create or post campaigns or
content at all (and may forfeit their right to use our app in general, as we determine in
our sole discretion). Similarly, we will not allow misappropriation or false attribution
of content. In layman’s terms, this means that if you steal or lift content from others
and claim it as your own, you will not be able to post any content at all (and may
forfeit your right to use our app in general, as we determine in our sole discretion).
For more specifics on the rules of echo, read our “Terms of Use,” including our Code
of Conduct and Community Guidelines. To report an offensive or illegal campaign, an
offensive, illegal or stolen post, or any other “bad conduct” exhibited on echo, please
refer to Section 8.5 of our Terms of Use.
What about my privacy?
When you register as a member at echo, you will create an account/screen name, and
that will be your name within the app when you create campaigns, post content to
campaigns, and “like” or share content. Keep in mind that your content will be posted
on the app and can be viewed by any other member and any visitor to the app. To learn
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more about our privacy policy, read our Privacy Policy.
I am under 18 years old. Can I become a member of echo?
Yes! echo is not only for grown-ups. Sometimes young adults have the best ideas. If
a visitor under 18 becomes a member of echo and wins a campaign that offers a reward
and/or provides for the transfer of the winning contribution to the campaign creator, or
creates a campaign that offers a reward, we will send her an agreement by email that
has to be signed by her parents or legal guardian.
I am under 13 years old. Can I become a member of echo?
Not yet. You should be a kid and have some fun in the dirt before getting digital.
(Your mom and dad probably agree.)
CREATING CAMPAIGNS
What is a “campaign” on echo?
Users create campaigns on echo to seek something from, or explore something with,
their crowds. Campaigns come in many different shapes, types and sizes—a project, a
production, a task, an idea, an event, an experience, a passion, a cause…you get the
idea. At its core, a campaign is a call to action for a purpose. And other members can
contribute (i.e., “post”) content to those campaigns.
What is a “contribution” on echo?
A contribution is just a post. You already know what a post is. If you contribute
something to a campaign, it’s your way of saying, “I have content that responds to your
campaign, and I want you to see it.”
The more contributions in a campaign, the more the campaign is “echoing” across the
world. We are connecting people all over the world through purpose, and nothing
excites us more than empowering you to find others who love what you’re all about
and want to explore that with you.
I’m ready to publish a campaign on echo. Walk me through it…
If you sign up to be a registered member of echo (and accept our Terms of Use and our
Privacy Policy), you can:
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•
•

•
•
•

create a campaign (e.g., name your campaign, provide a short description about
what you are looking for, and upload a cover image)
make the rules for your campaign (e.g., when your campaign will end, whether
any reward is provided to the winner, what the creative guidelines are, whether
the winner’s content will be transferred to you (including in exchange for a
reward, if any), whether any special terms and conditions apply, etc.)
“share” your campaign on social media platforms like Facebook and Twitter to
invite others to participate
like posts contributed by other members to your campaign
choose and notify a winner of your campaign (and, as Connor MacLeod once
said, “There can be only one!”… Highlander reference … come on people …)

Is there an “outside date” when my campaign must end?
Not really. You can keep a campaign “live” on echo pretty much forever. In our
experience, campaigns usually run their course, but there may be (good) reasons why
you choose to keep your campaign alive forever. But remember that if you keep a
campaign alive until the year 2117, you can’t really pick a winner (unless you live to
be as old as Gandalf), so be smart about it.
What happens when my campaign ends?
Once your campaign ends, other members on echo will no longer be able to contribute
or post content to your campaign. Importantly, once your campaign ends, it’s also time
to pick a winner (more on this below in these FAQ’s…). However, your campaign and
the posts to your campaign are not lost when the campaign ends. They are archived for
you and available for viewing by you and other members and visitors to echo. Think
of your campaign now as a scrapbook filled with posts by other members—open, sort
and peruse at your leisure.
I went on vacation and completely forgot that my campaign ended while I was on the
beach taking selfies of my hotdog legs. I haven’t picked a winner yet. Am I in
trouble?
Big time. And we are already on our way to get you.
Just kidding. When your campaign ends, that’s the earliest point in time at which you
can select a winner. But that doesn’t mean you have to pick a winner immediately.
Maybe you have lots of posts to review and sort using our filters. Take your time and
pick a winner when you are ready.
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I created a campaign and it’s going nowhere. Can I edit it or delete it using your
app? What happens to the posts in my campaign if the campaign is deleted?
If you create a campaign on echo and later want to edit or delete it (at any point in
time), please let us know by emailing us at “info@echothat.com.” If you instruct us to
delete a campaign, however, all posts to your campaign will also be deleted, and you
cannot keep or archive those posts. Additionally, members who have taken the time to
post content to your campaign may be “put off” if you instruct us to delete the
campaign. So, when creating campaigns, be thoughtful (and sober).
Do I have to pick a “winner” or winning post for my campaign?
No. At the end of your campaign, we notify you that it is time to select a winner.
However, we completely defer to you in terms of what makes sense for your campaign.
(Remember, it’s your campaign!) You do not have to select a winner. There may be
valid reasons to not select a winner. For example, the posts could be abusive, profane,
illegal or just plain bad.
If I pick a winner, do I own the winning content? Do I have to offer a reward to the
winner?
We completely defer to you in terms of what makes sense for your campaign. All we
ask, however, is that you decide what makes sense for your campaign when you
publish your campaign.
•

•

When you publish your campaign, you can provide in the “Description &
Guidelines” and/or “Reward” whether the winner’s content will be transferred
to you (including in exchange for a reward, if any).
When you publish your campaign, you do not have to offer a reward to the
winner of your campaign for any reason.

If (1) when you publish your campaign, you do provide that the winner’s content will
be transferred to you and/or offer a reward to the winner, and (2) you select a winner
for your campaign after your campaign ends, the terms of the “Contribution
Assignment Agreement” become effective. In that case, you have the legal obligation
to provide the reward (if any) offered to the winner, and the winner automatically
assigns all intellectual property rights in her winning content to you, in each case as
you decided when you published your campaign.
If you do not timely provide an offered reward to the winner of your campaign, that
constitutes a breach of our Code of Conduct and Community Guidelines included in
our Terms of Use. We take that very seriously, and you may be prohibited from using
echo in the future. Our Code of Conduct and Community Guidelines are intended to
bolster a marketplace of trust and transparency, keep people honest and identify “bad
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actors” and “bad conduct,” and we expect all members of echo to abide by the Code of
Conduct and Community Guidelines in using the app.
If I offer a reward to the winner and select a winner, how do I pay or provide the
reward to the winner? Do I have to facilitate payment through echo or a designated
provider?
Good question. When we created echo and raised money from investors, we entered
into a lease agreement with the Hogwarts School of Wizardry so that echo can, from
time to time, use carrier owls to deliver rewards.
We wish we could actually do that, so we are working on it…in the meantime…
… when you select a winner for your campaign in our app, the winner receives an inapp notification, and an email is also sent to the winner notifying her that she won your
campaign. At the same time, we also send you an email. Payment or provision of any
reward is not directly facilitated through echo, but let us know if you’d like us to get
more involved in the future by emailing us at “info@echothat.com.” (And we will
keep working on getting those owls lined up until we hear from you.)
So, members’ contributions are uploaded to campaigns. What if there are hundreds
or even thousands of contributions posted to my campaign? How are they
organized? Isn’t that like drinking from a fire-hose?
We filter posts in three ways—“Recent,” “Popular” and “Favorites.”
•
•
•

“Recent” content is organized chronologically, with the most recent posts
appearing at the top of the feed.
The feed of “Favorites” aggregates posts that the campaign creator has “liked.”
“Popular” content is aggregated based on a variety of “secret-sauce” factors
which are so money that the lawyers at echo told us, “Loose lips sink ships!” In
general, the more “popular” a post is, the more likely you will view it at the top
of the feed of “Popular” content.

So, yes, there could be a fire-hose of content. We actually hope that’s the case. And
we provide tools to make it as easy as possible to see, explore and love the content that
your crowd wants you to see! As we mentioned elsewhere in these FAQs, we are also
working on some pretty awesome new features that we think you will love…and they
are coming soon!
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CONTRIBUTING CONTENT
I saw an awesome campaign and would like to post something to the campaign.
How does this work?
Any visitor to echo can view campaigns and content posted to campaigns. (In fact,
your first visit to echo may have been through an invitation from someone on echo
whom you “follow” on Facebook, Instagram, Twitter, or another social media
platform.)
If you sign up to be a registered member of echo (and accept our Terms of Use and our
Privacy Policy), you can do more. You can:
•
•
•

contribute / post content to other members’ campaigns for all members and all
visitors to see
like content posted by other members to campaigns
publicize or share your content on social media platforms like Facebook and
Twitter

Who can see my post once I post it to a campaign?
Everyone. This means that other members on echo and even visitors to our app may
see your post, in addition to the campaign creator.
If I contribute a post, can I later delete it within your app?
If you contribute a post on echo and later want to edit or delete it (at any point in time),
please let us know by emailing us at “info@echothat.com.” If you instruct us to delete
the post on your behalf, no member or visitor to echo will be able to view the post on a
going-forward basis. However, keep in mind that others may have already viewed
your post and shared it before it is deleted.
I posted something to a campaign and the campaign was deleted. What gives, you
donkeys?
Ugh, sorry. This can happen. Sometimes people ask for or do things but later change
their minds (remember that one time when you dyed your hair school-bus yellow on
Spring Break?). If a campaign is created, the campaign creator could later ask us to
delete the campaign and all content posted to it for any reason and at any time. And
there may have been good reasons for that.
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Can I contribute more than one post to a single campaign and the same content to
multiple campaigns?
Yes. Post away! However, make sure to familiarize yourself with other members’
campaign rules and creative guidelines, our Terms of Use, and our Code of Conduct
and Community Guidelines so that you conduct yourself appropriately and maximize
your chances of success (whatever that means to you).
Why can’t I post videos to campaigns on echo?
We are working on it.
Before I upload my content and share it with others, what should I know about
intellectual property rights?
In contributing a post, you represent and warrant to us that you own your content and
have the right to post it. (And other members of the echo marketplace rely on that.)
When you post something, you give us the right to exhibit your content, and you also
give other members the right to exhibit your content (just like on social media
platforms).
echo does not provide payment or consideration of any kind for your posts, and you do
so voluntarily, gratuitously, and of your own volition. Make sure to familiarize
yourself with our Terms of Use, our Code of Conduct and Community Guidelines and
other members’ campaign rules and creative guidelines so that, before you post
something to a campaign, you understand the specific terms and conditions regarding
intellectual property rights (and rewards, if any, for assigning rights to campaign
creators, if applicable) on echo.
What’s the end result of a campaign?
It depends. A member who creates a campaign presumably had a goal in mind when
she created her campaign. That’s why she created the end date for the campaign and
took the time to craft creative guidelines for her campaign. For that reason, the creator
of the campaign is in the best position to also determine the end result of the campaign.
We think it’s a good idea for campaign creators to give campaign updates using
existing social channels, including what the end result of the campaign is at the
appropriate time.

Does someone always “win” on echo?
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It depends. Each campaign has its own rules, and while most campaigns may
contemplate identifying a “winner” or “winning” post, other campaigns may have less
outcome-oriented goals (and a campaign creator may therefore never choose a winner
for the applicable campaign). And that’s the beauty of collaboration—it depends on
purpose.
If a campaign does offer a reward, what will I get if I am selected as the winner?
It depends. As described elsewhere in these FAQs, campaign creators do not have to
offer rewards. If a reward is offered to the winner, however, it could be relatively
small, relatively large, very meaningful, silly, fun, commercial or completely lifechanging, as determined by the campaign creator. Every innovation has its prospects
and therefore its own value. Because of this, we do not advocate that campaign
creators apply a standardized reward system for campaigns on echo. Rather, we think
they should tailor the type and amount, if any, of the reward to meet the value of the
collaboration based on the scope of the campaign. Part of the value in seeking content
on echo is the process of engaging with real, talented people like you and creating a
more meaningful connection, which we hope is taken into account by all sides in
determining what, if anything, is a fair reward for a winning post for a particular
campaign.
As we have mentioned elsewhere in these FAQ’s, too, if you are selected as the winner
of a campaign on echo, you and the campaign creator will both receive emails from
echo with more details.
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